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MARLBORO 

554 

552 

514 

529 

547 

•33 

7,330 

37.6% 

OTHER PREMUM 

163 

166 

161 

169 

168 

3 

2,133 

39.0% 

DISCOUNT 

98 

85 

80 

94 

97 

-17 

1,286 

33.2% 

PM-USA 

816 

393 

754 

792 

801 

•47 

10,748 

37.4% 



Through May 5, second quarter shipments have averaged 803 million units per week, slightly 
below the forecasted weekly rate. Year to date, shipments are -47 million units below the full 
year forecasted going rate. During the last 13 weeks, PM's shipments in the region averaged 
+2.9% above the prior 13WM period (driven by section 12 and 14), versus the balance of the 
U.S., where current 13WM shipments are +7.9% above the prior period. 
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1995 

1995 

1MM A 

2 2 

1WM 4 

22 
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MARLBORO 

33.70 

34.43 

0.73 

3373 

•0.59 

34.08 

■0.28 

OTHER PREMUM 

11.37 

11.23 

•0.13 

11.84 

0.29 

11.45 

0.20 

DISCOUNT 

4.83 

4.74 

-0.10 

4.68 

■0.08 

4.76 

0.05 

PM-USA 

49.91 

50.40 

0.50 

50.25 

•0.39 

50.30 

•0.03 


Source: Nielsen 
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According to Nielsen, PM-USA's weekly share in the region declined -0.4 points from week-ago 
to 50.3%, though its share has remained above 50% for the past 9 of 10 periods. Marlboro's 
weekly share declined slightly in the latest period, as B4G1F product is depleted at retajlT~PM's~ 


OPBs appear to be responding positively (0 the ■iiiiTeilStid p'romotional support, with” weekly 
share exceeding 11.5% for two consecutive periods. On a 4WM basis, PM-USA's share (50.3%) 
is flat versus 4 weeks ago, and slightly below the March monthly period. In C-stores, PM's share 
lost-0.8 points to 53.2%. 



Across sections, section 13 experienced the most significant week ly decline. (-1, 7 poi ntsu to 
56.7%). -m ih jylarlbo ro posting a -3. 0 share p oint loss' to 3518%. Marlboro's share loss in the 
section was partially offset by +019 and +0.5 point gains in OPB and Basic, respectively. In 
'Section 11, PM's share grew +0.6points to53%, matching its historical peak. 

Iqther 

/ Donna Washington, formerly Trade Marketing Manager, Fixtures has been appointed District 
1 Manager for District 13-72, replacing Vonda Sullivan, who has accepted a Senior Account 
Manager position in Section 24. Hunter Harwood, TMMIA, has accepted a position in NYO 
Marketing. 

A leadership meeting for DMs, SSDs and TMMs was held in Bristol, CT. In addition to 
leadership discussions we reviewed progress on work community and previewed the upcoming 
DM Learning Center. 
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Source: https://www.industrydocuments.ucsf.edu/docs/sfby0004 






